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A Study for the reset of the Range of
Advertising and Advertising Industry
according to the change in Media and
Marketing Environment

*Cha, Youcheol, Ph. D
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e Lee, Heebok, Ph. D

Associate Professor, Div. of Media & Advertising, Sangji University
¢ Shin, Myounghee, Ph. D

Head & Director, M&C Research Center, amPR Corporation

h' Study started with the question whether the present advertising
T IS expenditures estimation criteria and the classification system of the
advertising industry are appropriate or not in the rapid shifts of media and marketing
environments. Every organization uses different criteria in estimating annual advertising
expenditures and there is no unified classification system of the advertising industry.
Researchers suggested marketing communication tools exhaustively and asked
advertising people whether any of them could be regarded as advertising or not, and
also whether any marketing communication activities should be included in advertising
industry or not. As a result, all marketing communication tools including the tools which
were not included in estimating criteria were perceived as advertising tools. And all
marketing communication activities except public performance planning were regarded
as the parts of advertising industry. This results suggests that the present advertising
expenditures estimation criteria and the classification system of the advertising industry
should be reset.

Keywords : range of advertising, advertising expenditures estimation criteria,
dassification system of the advertising industry, reset




	요약
	1. 서론
	1) 광고비 산정을 위한 산업 재분류의 필요성
	2) 미디어 산업의 변화와 광고산업의 범위

	2. 문헌연구
	1) 광고의 정의
	2) 광고산업 분류체계에 관한 연구
	3) 광고산업의 구성요소

	3. 연구문제 및 연구방법
	4. 연구결과
	1) 응답자 속성
	2) 광고의 범위에 대한 인식
	3) 광고산업의 범위에 대한 인식

	5. 결론 및 제언
	참고문헌
	ABSTRACT



